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POSCO Blue

Pantone 302C
C100 M35 YO K40
R5 G80 B125

HEX #05507d

Deep Blue(Z})

Pantone 3005C
C96 M42 Y4 KO
RO G116 B188
HEX#0074bc
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Gray

Pantone 423C
CO MO YO K65
R125 G125 B125
HEX#7d7c7d

Light Blue($?)

Pantone 9041U
C70 MO Y21 KO
R31G184 B203
HEX#1fb8cb
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«  Full Color: H}E ZE] S|ME 20% 0|5}
+ Grayscale : HFEF Z2{ 3|M T 0% 0|5}
«  One Color : HIEH Zi2] S| 20% 0|5}

+  White: HIE Z2{ 3|ME 40% 0| &
«  Black: H}EN Zd2] S|ME 30% 0|6}
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One Color
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